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Do you like advertising? Many people say 'Yes',
However, some of our behaviours prove that we
don't For example, we seldom watch TV commercials.
During commercial break, we may switch to another
channel, or really take a break by doing something else.
We don't even open an envelop which we believe the
content is a piece of advertisement.

2) Advertising makes possible most of the newspapers
and magazines we read. A majority of these printed
materials could not survive without their advertising
revenues. Also, the television and commercial radio
programmes which we are now enjoying without
charge are. made possible by advertising.

What does the word "Advertising" bring to mind?
Television and radio commercials? Newspaper and
magazing advertisements? Outdoor and Mobil sings? All
these are certainly advertising. When one is thinking of
the expenditure on all the above, one may argue that
our cost of living would be lowered and our quality of
life improved if all the advertising expenditure had been
devoted to such issues as building more schools, helping the poor and misfortunats, and industrial and medical research.

3) Although it is true that a consumer has to pay a
share of all the costs that go into making and selling
the product—and advertising is of course one of these
costs—it is not necessary to say that consumers have
to pay more because of advertising. Instead, advertising helps to produce sales and this increased turnover
enables manufacturers to install cost-cutting
machinery despite the high initial outlay needed.

On top of the charge that advertising wastes our
limited resources, advertising has also been blamed for
the following fallacies;-

Actually, advertising is now part of our life, We
find that every trade makes some uses of advertising.
Advertising is not for business only, but is also for nonprofit making activities such as fund-raising and elections .Many advertisements are very colorful, amusing
and attractive. We may from time to time find a very interesting advertisement which may even influence our
daily speech, (e.g. Didn't he tell you?炬無話你知d羊？）To
some extent, advertising helps to enrich our life.

1) Advertising helps to manipulate customers into purchasing products that are not required to satisfy the
minimal material requirements of life.
2) Advertising promotes materialism and creates
unrealistic needs which are beyond reach of the
audience.

Here, it is legitimate to say that advertising helps t o

reduce the cost of the product to the customers.

One final word to defend the position of advertising is to ask: who if not the consumers themselves,
should determine what the minimum requirements are
in a free economy. While our fundamental needs may be
innate, most of our desires for need-satisfying prouducts
are acquired. The sources of learning are not exclusively
from advertising but include friends, relatives, teachers
reference groups and so on. Advertising is not promoting materialism nor is it wasting our resources. Rather,
advertising helps to improve our quality of life .By
watching, or listening, or reading what is advertised,
people can identify their target for achievement and
therefore work to build-up a better society.

Advertising has a persuasive power, especially to
children and people who do not have a strong will,
to act according to what is advertised.
For those peopfe who have a favorable attitude
towards advertising, all the above charges on advertising
do not stand. Instead, they would argue the following:1) Advertising serves as a newscast. It tells what products are available, where to get them, and in some
cases, what the prices are. It enables people to
store information for future use whenever they are
ready to buy something in a particular field.
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